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As we welcome the fa l l  season,  Morehouse Cul inary Serv ices
is  exci ted to  br ing cozy f lavors and seasonal  favor i tes to
campus.  This  season is  a l l  about  comfort ,  connect ion,  and
community  — and our  team has curated a l ineup of  d ishes and
events that  capture the spi r i t  of  autumn.
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WHATS COMING UP IN NOV.

Bir thday v ibes only!  I f  i t ’s  your  b i r th
month,  pul l  up—we’ve got  good
energy,  t reats,  and a reason to
celebrate you!

NOV 3  R D

HAPPY BIRTHDAY!

The crunch,  the f lavor,  the love—
it ’s  a l l  happening on Fr ied Chicken
Wednesday!  Come taste why th is
day’s  a  campus favor i te!

NOV 5  T H

FRIED CHICKEN WEDNESDAYS!

An evening of  del ic ious bi tes
and l ive ly  b ingo—where great
food meets great  fun!

NOV 4  T H

BINGO NIGHT 

NOV 6   T H

WORLD VEGAN DAY
Sing your  heart  out  and f i l l  your
plate—Karaoke & Komfort  Food
Night  is  a l l  about  good v ibes and
great  b i tes!



Reel  in  the f lavor—it ’s  Fr ied Fish
Fr iday!  Cr ispy,  golden,  and f resh f rom
the f ryer .  Don’ t  miss the catch of  the
week EVERY Fr ied Fish Fr iday!

NOV 7  T H

FRIED FISH FRIDAY

MOREHOUSE CULINARY SERVICES

STAY CONNECTED: FOLLOW US ON
INSTAGRAM FOR EXCLUSIVE EVENT UPDATES

Stay tuned for  more exci t ing events!  Fol low us on
Instagram to get  a  f i rs thand look at  what 's  coming up

and be the f i rs t  to  know about  a l l  the fun and f resh
exper iences we have planned!

NOV 11  T H

VETERAN’S DAY/ KARAOKE NIGHT
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Missed the f i rs t  two? 
Don’ t  make i t  three!
 The Morehouse Cul inary Farmers
Market  is  back—fresh f lavors,  local
f inds,  and good v ibes a l l  around.  Come
taste what  you’ve been missing!

NOV 18  T H

FARMERS MARKET

From bat t le  cr ies to  karaoke highs!  

 Don’ t  miss Karaoke:  Veterans Night
Edi t ion—a night  to  honor  our  heroes
and hi t  those high notes l ike
champs.
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🌿  T H E  G R E E N  B O X  P RO G R A M :  
A  S U S TA I N A B L E  WAY  TO  D I N E  TO - G O

Morehouse Cul inar y Ser v ices is  making susta inabi l i ty  par t  of  ever yday
dining wi th the Green Box Program — our  eco-f r iendly  a l ternat ive to
disposable to-go containers. Students wi th  meal  p lans at  Chivers Din ing
Hal l  can now enjoy thei r  meals on the go whi le  help ing reduce campus
waste.

HERE’S HOW IT WORKS:
Grab & Go: Pick up your  meal  in  a  reusable Green Box.
Enjoy Responsibly: Take your  meal  to-go — just  remember,  no
in-hal l  d in ing wi th Green Boxes.
Return & Repeat: When you’re done,  br ing your  box back for  a
clean one or  t rade i t  in  for  your  token.

Facul ty  members are jo in ing in,  too!  Each wi l l  receive one Green
Box to suppor t  our  shared commitment  to  sustainabi l i ty.

Ever y box returned means fewer d isposables in  landf i l ls  and a
cleaner,  greener  Morehouse. Together,  we’re shaping sustainable
habi ts  — one meal ,  one box,  one campus at  a  t ime.
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M E E T  O U R  N E W
O P E R AT I ON S  M A N AG E R

J A M E S  F U L T O N

We are exci ted to  welcome James Ful ton to  the Morehouse Cul inary
Services team as our  new operat ions Manager!

Or ig inal ly  f rom Upstate New York’s  beaut i fu l  Hudson Val ley,  James
br ings over  16 years of  exper ience wi th Sodexo and an extensive

cul inary background f rom his  t ime as Execut ive Chef  at  var ious hotels,
resorts,  and casinos.  Before jo in ing us at  Morehouse,  he served as the

Execut ive Chef  at  the h istor ic  Georgian Terrace Hotel  on Peachtree
Street—right  across f rom the Fox Theatre.

Outs ide of  work,  James enjoys t ravel ing and explor ing new cul tures.  His
journeys have taken him across the g lobe to dest inat ions such as Par is,

London,  Rome, Barcelona,  Hawai i ,  and throughout  the Car ibbean.

Please jo in  us in  g iv ing James a warm Morehouse welcome!
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 Hours of Operation
THANKSGIVING BREAK



O C TO B E R  H A RV E S T E D  –
H E R E ’ S  W H AT  YO U  M I S S E D !

We are exci ted to share a recap of  the v ibrant  d in ing events
that  took place throughout  the month of  October. Morehouse
Cul inar y Ser v ices cont inued to create engaging,  communi ty-
centered exper iences for  our  students and staf f,  b lending
f lavor fu l  meals wi th  fun themed act iv i t ies.

SPECIAL HIGHLIGHT: 
MOREHOUSE CULINARY FARMER’S MARKET

SEP 30TH & OCT 21ST 
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STAY TUNED FOR EXCITING SPECIAL EVENTS COMING NEXT MONTH
YOU WON'T WANT TO MISS WHAT'S IN STORE!
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OCT 13TH -  OCT 17 : HOMECOMING WEEKT H

OPEN MIC NIGHT

COOKING WITH COOKHOUSE

SIP & PAINT:
BREAST CANCER

AWARENESS EDITION

HOMECOMING BINGO BASH
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UPCOMING
EVENTS

BINGO NIGHT
 NOV 4TH

WORLD VEGAN DAY
NOV 6TH

KITCHEN ACADEMY
 NOV 13TH

KARAOKE NIGHT
(VETERANS NIGHT)
NOV 11TH
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JOIN OUR RAFFLE PROMO AND SEE IF TODAY’S YOUR DAY TO
WIN BIG! THE MORE YOU JOIN, THE BETTER YOUR CHANCES—

DON’T MISS YOUR SHOT AT SOME AWESOME PRIZES!

TURN UP THE COMFORT!

SPEND $100 IN ONE GO AND
GET YOUR TICKET FOR A SHOT
AT WINNING A 65” TV!  BIG
VIBES, BIG SCREEN, BIG WIN —
JUST IN TIME FOR THE
HOLIDAYS!

 OUR PREMIUM GRILLED CHEESE
STACKED WITH TURKEY AND

BACON, PAIRED WITH A HEARTY
TOMATO BASIL SOUP!

BIG SCREEN GIVEAWAY!

IS THE COZY COMBO YOU DIDN’T
KNOW YOU NEEDED.

AT CRAFT IT,  YOU’RE THE CHEF!
 SOUPS, SALADS, BOWLS, AND MORE — CRAFTED YOUR WAY,

EVERY DAY.

R E TA I L  RO U N D - U P :
F E AT U R E D  S P E C I A L S  
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DCBS: THE KEY TO EVERY CRAVING.

THE MVP MEAL:
A LOADED CHICKEN PHILLY,
WITH CRISPY STEAK FRIES,  AND
A PEACH MILKSHAKE THAT’S
PURE VICTORY IN A CUP.

NEED MORE DCBS?  
IT ’S EASY TO STAY FUELED ON

CAMPUS! YOU CAN QUICKLY
LOAD ADDITIONAL DINING

DOLLARS (DCBS) THROUGH
YOUR TIGER PAY  ACCOUNT—

ANYTIME, ANYWHERE.

FUEL FIT FOR A CHAMPION!

DELUXE GRILL = BIG FLAVOR, NO MISSES.
 WINGS. BURGERS. FRIES. SHAKES.

 EVERYTHING YOU WANT, MADE THE DELUXE WAY.

YOU ASKED AND WE LISTENED! 
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At Morehouse,  we bel ieve great  food fuels  greatness. Whether  you’re l iv ing on
campus or  commut ing,  our  f lex ib le and af fordable meal  p lans are designed to f i t
your  l i festy le  and keep you energized for  success!

MOREHOUSE COLLEGE MEAL PLANS
EAT WELL, LIVE WELL!

FOR RESIDENTIAL STUDENTS
Al l  s tudents l iv ing in  t radi t ional  campus housing are required to  have a meal
plan. Freshmen are automat ical ly  enrol led in  the Al l -Access Plan.
Upperclassmen have opt ions!
🔴  Al l -Access Plan

Unl imi ted dine- in  swipes at  Chivers Hal l
$230 Flex Dol lars  for  use at  campus din ing locat ions
Cost: $3,382 per  semester

⚪  Plat inum Plan
14 meal  swipes/week at  Chivers Hal l
$510 Flex Dol lars
Cost : $3,026 per  semester

FOR COMMUTERS & OTIS MOSS SUITES RESIDENTS
Meal  p lans are avai lable for  non-resident ia l  s tudents too!
🥈  Si lver Meal Plan

5 meal  swipes/week at  Chivers Hal l
$714 Flex Dol lars
Cost : $1,741 per  semester

🥉  Bronze Meal Plan
75 meals/semester  at  Chivers Hal l
$230 Flex Dol lars
Cost : $981 per  semester

📝  Note: Meal  swipes on Plat inum and Si lver  p lans reset  weekly  on Sundays.

FLEX DOLLARS – DINE YOUR WAY
Flex Dol lars  are included wi th ever y p lan and can be used dol lar- for-dol lar  at  any campus
dining locat ion. Need more?
Flex 100: Add $100 Flex Dol lars  at  any t ime — just  purchase v ia  the TigerPay student  por ta l .
Unused Flex Dol lars  ro l l  over  f rom fa l l  to  spr ing,  but  expire at  the end of  spr ing semester.

GET STARTED
Choose your  p lan when apply ing for  housing or  v is i t :👉MorehouseCul inar y.SodexoMyWay.com
Eat  wel l . Stay fueled. Succeed at  Morehouse.



MOREHOUSE CULINARY SERVICES NOV, ISSUE#2 

MEET OUR MARKETING TEAM 
We're proud to int roduce the creat ive minds dr iv ing our  market ing

in i t ia t ives — a team that  b lends exper ience wi th f resh perspect ive to
br ing our  brand to l i fe  in  meaningful  ways.

ELEXUS ALEXANDER 
MARKETING MANAGER
Elexus br ings a st rong background in  st rategic  market ing,  brand
development,  and dig i ta l  communicat ions. With a sharp eye for  detai l
and a passion for  s tor y te l l ing,  she’s  been instrumental  in  shaping our
messaging and outreach ef for ts. Elexus leads wi th both v is ion and
col laborat ion,  ensur ing that  ever y campaign ref lects  our  mission and
connects wi th our  audience. When she's  not  craf t ing st rategy,  you’ l l  f ind
her  explor ing new t rends in  d ig i ta l  media or  mentor ing young
professionals  in  the f ie ld.

Awwal  is  our  Market ing Intern whi le  pursuing h is  undergraduate
studies as a Sophmore. With an eagerness to  learn and a natural
cur iosi ty  for  how great  market ing works,  Awwal  is  a l ready contr ibut ing
valuable ins ights and energy to  the team. His  f resh perspect ive and
wi l l ingness to  d ive into new projects  make him a r is ing star  in  the
making. We’re exci ted to  be par t  of  h is  ear ly  journey into the wor ld of
market ing and can’ t  wai t  to  see how he grows in  the months ahead.

AWWAL BOSWELL
MARKETING INTERN

Together,  Elexus,  Torr i ,  and Awwal  form a team that ’s  dedicated,  forward-
th inking,  and ready to take on new chal lenges. Be on the lookout  for  exci t ing

content ,  campaigns,  and ideas coming your  way soon!

TORRI BRANCH
MARKETING COORDINATOR
Torr i  jo ins our  team as the new Market ing Coordinator,  br inging
creat iv i ty,  s t rategic  th inking,  and a st rong passion for  connect ing
people through impact fu l  s tor y te l l ing. With a growing background in
market ing and brand engagement,  she’s  eager  to  bui ld  on her
exper ience and elevate our  communicat ions to the next  level . Torr i ’s
col laborat ive spi r i t ,  a t tent ion to  detai l ,  and eye for  authent ic
connect ion make her  an exci t ing addi t ion to  the team. We’re thr i l led to
welcome her  and look forward to seeing the dynamic contr ibut ions
she’ l l  br ing to  our  market ing ef for ts.


